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YEAR IN PHILANTHROPY
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$29B to International Affairs 6% Q@ 04%
$22B to Arts and Culture 5% O 126%
$14B to Environment/Animals 3% 3 1132
$10B to individuals 2%
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A BIGGER SHED

Expanding the definition of philanthropy to encompass gifts of time, skill,
and testimony appeals to a more diverse group of donors—especially
women, next-generation supporters, and communities of color.

ONE IN FOUR
One in four dollars given by individual
small organizations (<$2 million)
online. Convenience lowers barri

nonprofits t grapple with
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ALL SIZES MATTER MAJOR GIFTS AS % OF CONTRIBUTED REVENUE
In just five years, major gifts ($1,000+) grew from 70% of contributed revenue to
85% at the typical nonprofit. But the concentration declined by 1% in 2019,
reminding fundraisers that gifts of all sizes matter. ﬂ
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IS GIVING PERENNIAL?

A FERTILE ENVIRONMENT While fewer than 60% of American households give in any one year, over an eight-year period, 87% of households
A strong economy in 2019 fortified economic factors that gave. Among people who give to charitable organizations, a little more than 40% give every other year or less
affect giving: the S&P 500 grew 28.9%, and GDP grew 4.1% often. Fundraisers must move beyond encouraging people to give more dollars—instead to give more frequently. ‘

BELOW THE SURFACE

TAINTED GIFTS Giving as a percentage of gross
Donations from living donors with domestic product seems stuck
questionable ethics—or even single around 2%. But beneath the surface,
blunders—are the target of the data shows it has risen for all sectors
“cancel culture,” while grants from the other than congregations.

foundations or heirs of long-dead
scoundrels escape criticism. To navigate
these perils, consider an ethics committee

and detailed gift acceptance policy.
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At Benefactor Group, our insights are shaped by Giving USA and many other studies. Unless otherwise noted, all data is cited in current dollars.
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¥ benefactor

Benefactor Group helps nonprofits raise funds, build
capacity, and strengthen leadership. Our access to human
resources, thought leadership, technology, and professional
networks is tailored to meet each client’s needs.

Serving those who serve the common good. ©

www.benefactorgroup.com
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drive meaningful philanthropy*

Advancement Resources is a global leader
in research-based professional education,
implementation services, strategic event

planning, and breakthrough thinking in
philanthropy.

www.advancementresources.org

LILLY FAMILY
SCHOOL OF PHILANTHROPY

The Lilly Family School of Philanthropy at
IUPUl is dedicated to improving
philanthropy to improve the world by
training and empowering students and
professionals to be innovators and leaders
who create positive and lasting change.
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www.philanthropy.iupui.edu

@creative

commons

Attribution-NonCommercial-NoDerivs
CC BY-NC-ND

Free to copy and distribute with proper attribution.

BENE

GRAPHICS

A RESOURCE FOR THE
COMMON GOOD

PRODUCED BY

Q benefactor

WITH SUPPORT FROM

ADVANCEMENT RESOURCES®

drive meaningful philanthropy*

AND OTHER SOURCES

INSPIRED BY

C Giving
I | USA"

Shared intelligence.
For the greater good.
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